
22nd Octobet 2024

To

The Principal, VCE

ering Department //

Sub: Conducted a Brand Blend Workshop and competition for the students

Respected Sir,

The Swayam ED Cell conducted a Workshop - Brand Blend for students. Ms. Nakshatra Gangala
enlightened students on how to create a brand identity. She assisted students in the Brand-Craft
competition where students created designs for given business themes.

Received number of registrations : 70 individuals ( 26 teams )
Following are the budget details for the workshop conducled

S. No Description Amount
1 Swayam Gift Rs 12001
2 Banners Rs. 680/-

2 Lunch for Guests Rs 3881
4 Posters Rs 140/-
5 Certificates Rs 110/-
6 Stationery
7 Prize money Rs. 22501

Water bottles and snacks Rs 180l
Total amount Rs 5000!

We have taken 5000/- and the amount spent was 50001. Amount remaining-None. Kindly
Settle the bills paid.

Thanking You.

//Through the HOD-Mech an|yfirne

Yours sincerely,

Swayam E-Cell

Enclosures: i) Approval letter
ii) Bills

iii) Report
iv) Students Attendance sheet

Subhashini
Assistant Professor, MED

VCE :: Swayam ED Cell
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To,
The Principal.
VCE(A) ?ec*---t--l k

.1C; a1pl.-,-\(
l4r-^.y

Subject: Request for Pennission to Organize "Brand Blcnd" \\'orkshop and Cornpclition

Respected Sir,

We, the team of SWAYAM, seek your pernrissior.r to organize a workshop fbllowcd
by a logo creation competition titled, "Brand Blend," on Wednesday, October l6th, from l0:00
AM to 4:20 PNI at the QEEE Hall.

Budget:

< | .100

{2.250

t t.200

{ 700

{300

We request you to grant us permission to conduct this evenr. consider the approval ofthe budget for
the same and provide attendance lor the participants an

Cglc-{X aa Ad.u'"tnC}
d^co

k
-oldinators. Tha ntici ation.

Yours Sincerely,
Swayam.

Banners, Posters and
Certificates
Cash Prize Pool

Swayam Gift

Accompaniments

Miscellaneous

Total

ty Co-ordinator IloD

sY-r&k

Principal

,

{5,650

ED Cell - VCE(A)
Dare: 05-10-2024

rng

-\*'
nnyt{noo r

' The event will provide students with practical insights into brand creation and logo
flesign for startups, offering hands-on experience in cralting a brand identity. Our potential guests
include Ananya Gautam, Product Designer @Paytm,llT Hyderabad. or Simaan Akbar. a graphic
designer from Hyderabad, who rvill bring industry-releva nr e\pertise.

Their expertise will offer students industry-relevant skills in design and brandini:,
preparing them to meet real-,rvorld challenges.
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End time: 4:20 PM

Glesl: Nakshatra Gangala, Founder of Avaastha.

Venue: QEEE Hall, JC Bose Block

Number of teams: 28

BRAND BLEND REPORT

Event title: Brand Blend- Empowering start ups with identity

Date: 1 6th October,2o24

Start time: 10:00 AM

Number of oarticipants: 70

What is brand blend?

Brand Blend is an innovative event designed to empower startups by enhancing their
branding capabilities. The event combines a workshop on brand creation and identity
with a hands-on logo creation competition, ofiering participants a unique opportunity
to develop practical skills in branding and design. This initiative aims to instil a deep
understanding of the significance of brand identity in entrepreneurial success.
Participants not only learn about essential branding concepts but also apply their
knowledge to create compelling logos that reflect the essence of their business
ventures

How did the guest start the workshop?

a

The guest began the workshop with a brief introduction about herself, sharing her
professional backgrounds and experiences in branding and marketing. She engaged
the audience by discussing the relevance of brand identity in today's competitive
landscape and posed thought-provoking questions to stimulate interest. This

elpedhproach ethetS tone for a
branding

n interactive Session, encouraging participants to

a

of experience in branding,
marketing, and design, having worked with renowned companies and startups.

Successful Projects: She shared success slories of brands they had helped
establish, illustrating the impact of effective branding on business growth in Siddipet
(Telangana).



Main hiqhliohts of the event:

Two-Part Format: The event features a workshop followed by a brand creation
competition.

Expert-Led Workshop: The guest guided participants through the fundamentals of
brand creation and identity.

r Practical Application: Participants apply their learnings in a logo design contest,
fostering creativity and innovation.

Networking Opportunities: Attendees can connect with industry professionals, gaining
insights and feedback on their branding strategies.

ln outs from the Guest:

The guest speakers provided several key insights to participants during the
workshop:

lmportance of Brand ldentity: Emphasized the role of a strong brand identity in
differentiating businesses in competitive markets.

Crafting a Brand Story: Discussed how to create a compelling narative that
resonates with the target audience.

Visual Elements: Explained the significance of color palettes, typography, and logo
design in establishing brand recognition.

Psychology of Branding: Highlighted the psychological impact of design choices on
consumer perception and behavior

Cohesion Across Platforms: Stressed lhe tmportance of maintaining consistency in
messaging and visual identity across all touchpoints.

Challenqes:

There was a wFfi issue for about half an hour and also power was down for about
l0minutes during the event.

Conclusion:

The participants have been benefitted by this event by gaining the practical
knowledge on branding and logo design. The interaction with the industrial
professionals helped the candidates to deeply understand the significance of brand
identity in their entrepreneurial journey.

a



VGE :: Swayam ED Cell

22d Odober 2024.

To

The Principal, VCE

eering Department //

Sub: Conducted a Brand Blend Workshop and competition for the students

Respected Sir,

The Swayam ED Cell conducted a Workshop - Brand Blend for students. Ms. Nakshatra Gangala
enlightened students on how to create a brand identity. She assisted students in the Brand-Craft
competition where students created designs for given business themes.

Received number of registrations : 70 individuals ( 26 teams )
Following are the budget details for the workshop conducted

S. No Description Amount
1 Swayam Gift Rs'12001

2 Banners Rs 680l

Lunch for Guests Rs 3881

4 Posters Rs 1401

Certificates Rs 1101

6 Stationery Rs. 52l-
7 Prize money Rs. 22501

8 Water bottles and snacks Rs.'1801
Total amount Rs 50001

We have taken 5000/- and the amount spent was 5000/-. Amount remaining-None. Kindly
Settle the bills paid.

Thanking You.

// Through the HOD-Mech 
^ 
]yZ6*

Swayam E-Cell

Enclosures: i) Approval letter
ii) Bills

iii) Report
iv) Students Attendance sheet

Subhashini
Assistant Professor, MED

Yours sincerely,
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